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THE LIMITS OF CHEAP 

Early in 1992 a reporter from one of the nation’s more well-known sleazoids called me 
about helping her with an article on saving money. At least that’s the way she put it. When I began 
giving her my standard repertoire - pay off debts, buy used, etc., she interrupted. 

“No, no. I’m looking for something interesting." she said. “In Chicago people are stealing 
parts of freeways and selling these parts as scrap metal. In Montana people are stealing roadkilled 
deer. And 1989 was a banner year for bank robberies. I’m looking for things like that.” 

After I explained that such things - especially bank robbery - were hardly things I 
could recommend to my readers, she hung up, probably wondering what such a boring person 
could offer his readers. 

In the past two years I’ve learned different people have different standards of what is re¬ 
ally cheap and what is merely amateur cheap. As LCN enters its third year, I want to explore the 
limits of cheap. One of my readers who uses a one cubic foot refrigerator, a hotplate, and lives 
without a car in a very small apartment tells me I am not really cheap. I have a 17 cubic foot re¬ 
frigerator, a stove, a microwave, a car, and a four-bedroom townhouse (which, at 1450 square 
feet, doesn’t seem all that large to me - especially now that two bedrooms are devoted to LCN). 

Another reader in West Virginia is homeless by choice because he doesn’t believe in paying 
for a place to live (and I hope one day he will tell me how he manages this). And I’ve read about a 
man who jacks his old Volkswagen off the ground at night to save wear and tear on his tires and 
another who times his bowel movements so they only happen while he is at work (saving him toi¬ 
let paper - and no, the article did not tell what he did on the weekends). 

These people have made the choice to be on the fringes of frugality. Their choice does not 
affect anyone else, and, while they are far more frugal than I, I applaud their efforts. 

Every once in a while I hear from people I cannot applaud. In fact, I often feel like washing 
my hands after reading their letters. These are people who are cheap at the expense of others. 
Some don’t tip in restaurants because of some “principle,” hurting not the restaurant owners but 
waiters and waitresses who are incapable of doing anything about the fact both their employer and 
the IRS presume their wages are supplemented by tips. If these folks do not believe in tipping, 
they should not eat out. Others make toll calls when they know people are not at home, leave a 
message on their victims’ answering machine, and take advantage of the returned call (an obvious 
flaw here is the victims should be able to figure this one out pretty quickly and either not return 
the call or put the “clever” cheapster down as a hopeless clod). One woman, upset at having to 
send a SASE for a sample copy of LCN, informed me she was a “true tightwad,” and as a “true 
tightwad” it was her duty to get as many things as possible without paying for them. If anyone 
believes I support this perverted noblesse oblige, I want to set the record straight. I believe in a 
“win-win” approach to life. Taking advantage of everybody and everything to the maximum extent 
possible is “win-lose.” In the long run, as these people accumulate “free" things that take up 
space and complicate their lives, their “win-lose” approach will ultimately leave them empty. 
Their “win-lose” approach to other people, in other words, will wind up being “lose-lose." I 
recently “won” a fairly expensive prize that I couldn’t use from a store in my neighborhood. It 
was free, so I took it. Eventually I found someone who could use it, but it took some effort to get 
this “prize” out of my life. Sometimes even free things are not bargains if you don’t need them! 

In this issue we’ll learn more about some modern pioneers of parsimony. But first a 
caveat. In most cases these people go far beyond my comfort level. If these approaches appeal to 
you, that’s fine with me. But I believe many modern urban lives involve a certain amount of 
drudgery, and I’m not encouraging anyone to engage in anything that would add to that drudgery. In 
other words, if dumpster diving, for example, isn’t fun for you, don’t do it. 

The bottom line here is: Be as cheap as you want to be as long as you enjoy yourself and 
your cheapness doesn’t hurt anyone else. 



THIS MONTH'S RECOMMENDATIONS AND REVIEWS 


Ernest Callenbach’s Living Cheaply With Style ($9.95 plus $4 shipping and handling 
from Ronin Publishing, Inc., P. O. Box 1035, Berkeley, CA 94701) is a helpful if sometimes 
crude (I know we’ve all read the four-letter words that crop up here and there in this book, but 
must we read them again?) guide to living better and spending less on a wide range of subjects 
from how to live in a car or van (“Gypsy wagon”) to buying a home. Among the helpful things I 
learned from this book are the human body is not on a 24-hour cycle, so eating a balanced diet 
every day, according to Mr. Callenbach, is not necessary. He says that, as long as you eat a bal¬ 
anced diet in the course of a week, you should do all right. He also advises that drying diapers on a 
clothesline is better because the sun disinfects them. 

The Art & Science of Dumpster Diving, by John Hoffman ($12.95 plus $4 shipping 
and handling from Loompanics Unlimited, P. 0. Box 1197, Port Townshend, WA 98368 -- 
Loompanics will send you their $5 catalog of books, some of which were written for the seriously 
deranged, free with your order) starts off with a bang. Mr. Hoffman tells how he uses soap, sham¬ 
poo, towels, bath mats, cologne, shaving cream, deodorant, watches, furniture, jewelry, and food 
he salvages from dumpsters. And this is just the first page! After telling why it makes sense to 
salvage others’ throwaways, Mr. Hoffman gets down to the nitty-gritty. He tells how to stake out 
promising dumpsters, how to dress, and how to “dumpster dive" safely (and this looks like good 
exercise as well). Mr. Hoffman advises the big three dumpster sites are those near bakeries, gro¬ 
cery stores, and book stores (these are followed by seven more sites he considers “promising”). 
Mr. Hoffman says once you have met your own needs, dumpster diving can even provide an income. 
He tells about reselling dumpster finds, and then he discusses some of the pictures he’s found at 
photo development places (the moral here is: be careful what you have those folks develop). The 
book is definitely interesting, but some of the finds would have been better left unrecorded (there 
are things people throw away I’d rather not know about). The language at times is beyond crude, 
and I’m not sure how I feel about Mr. Hoffman’s killing and eating a duck that was competing with 
him for some bakery items in one of the dumpsters. He talks about dumpster diving as a way out of 
the nine to five grind, but is he trading a dog-eat-dog world for a diver-eat-duck one? 

As long as there is traffic, Tom Squier will never go hungry. His Living Off the Land 
cookbook ($14 from him at Route 1, Box 216, Aberdeen, NC 28315) tells how to cook roadkill 
(he says, “If I can’t save them, I am going to saute them”) and other wild foods. He believes meat 
is meat, “whether you get it with a gun or a Goodyear." 

Giving up smoking is a good way to save money. Former three-pack a day man John Samson 
of Italy Cross Organic Harvesting (P. 0. Box 6, Italy Cross, Lun. Co., N. S., Canada BOJ 1 VO) 
offers an alternative -- grow your own organic tobacco. He claims four plants will provide a 
year’s worth of tobacco, and he’ll sell you the seeds. Write him for more information. 

What can one say about a guy who’s so cheap he walks to a bank for a free cup of coffee, 
gives leftover flowers from funeral homes to his girlfriend, and separates two-ply toilet paper? 
When Roy Haynes first read about me, he immediately sent me a letter saying he was the cheap¬ 
est man in America. And I didn’t even know there had been a contest! Now he’s written a four- 
page tip sheet for the really cheap (“attend Bon Voyage parties aboard cruise ships regardless of 
whether you know any of the passengers ... the food is free”). For the tip sheet, send $2 (I’d rec¬ 
ommend sending a check) to Roy at 259 Commercial Blvd. #199, Ft. Lauderdale, FL 33308. 

Death is something that has touched or will touch all our lives. The modern American ap¬ 
proach has been to insulate ourselves from it. We seem to believe that, if we ignore death, maybe 
it will go away. Aiding and abetting us in this fantasy, the funeral industry now prepares the dead 
for burial and makes their bodies look life-like - at a high cost. Lisa Carlson’s book, Caring 
for Your Own Dead ($14.95 plus $2 shipping from Upper Access, P. O. Box 457, Uinesburg, 
VT 05461, or call toll-free 800-356-9315) presents the case - both emotional and financial 
- for preparing and burying our own dead. Ms. Carlson’s first husband died suddenly, and she 
could not afford a “conventional” funeral. So, despite her grief, she did it herself. After her expe¬ 
rience, she researched the subject and produced this book, which includes essays by others with 
experience in do-it-yourself funerals, a historical perspective, state-by-state regulations, and 
names, addresses, phone numbers, and prices of low-cost crematoria across the country. 



DUMB IDEA OF THE MONTH: My favorite ideas are those that take something that is free or 
nearly free and make the most of it. Now there is a product that takes something that is usually 
incredibly cheap and makes it expensive. The dumb id8a thiS month is bottled iced tea. I wound up 
buying some at a restaurant, thinking I was getting iced tea (something usually healthy or at least 
unsweetened). The waiter slapped a bottle of “all natural" Snapple in front of me. A look at the 
ingredients in this stuff reveal it’s more than meets the eye -- it's made with filtered water, 
sugar and/or high fructose corn syrup, natural tea, citric acid and natural lemon flavor with 
“other natural flavors.” It is important to note “sugar and/or high fructose corn syrup” is listed 
ahead of tea. This stuff has more sweetener in it than teal Make your own healthier tea, save 
money, and help the environment by eliminating all the bottles and cans used to package this stuff. 

DEAR LARRY: Ed Mann of West Los Angeles, CA writes, regarding a snide remark I made about 
“Bill Clinton" saving $200 by cutting his own hair: Only an ignoramus would refer to the 
President of the United States as Bill Clinton or anything else but President Clinton. In direct dis¬ 
course it would be Mr. President. I'll try to remember that, but with my luck, I'd probably ad¬ 
dress him as “Mr. Bill.” Oh noooooooo! 

Helen G. Burrie of San Diego writes: A few months ago, I began cooking one day a month, 
freezing the meals. It’s an efficient use of time and energy, and it encourages less waste of produce 
items, which often spoil before all of them are used. 

An excellent book to help a person get started with this project is Once-a-Month 
Cooking, by Mimi Wilson and Beth Aagerborg. It offers two two-week plans and two one-month 
plans, including a menu calendar, grocery shopping list, containers needed, cooking day assembly 
order, and, of course, the recipes! 

It can be ordered for $9.00 from 1-800-A-FAMILY or found at Christian book stores. 

Thank you very much for this information. This sounds like an excellent way to make 
more time in your life for your family. 

Marge Chambers of Spring Valley, CA writes about a problem that’s been frustrating her: 
From time to time I try to take advantage of rebate offers. The first problem is all of the rebate 
offers want the entire sales receipt. If you are trying for several rebates on one shopping trip, 
how are you supposed to get a sales receipt for each one? Stores pretty much refuse to ring up 
each item separately. I’m not interested in standing in line three or four times. In fact, I’m not 
real happy to stand in line once. Then, if you do manage to have the sales receipt, the scanner thing 
from the box, the form properly filled out, and all the other required stuff that must be completed 
perfectly, you spend a 29c stamp and send that sucker off. 

Well guess what. Most of the time it just never comes. They just do not send anything back 
in the mail. So there you are, feeling like a fool. You went to a lot of trouble, wasted a stamp, and 
received nothing. Can you think of anything that can be done about this? Yes, I have some sugges¬ 
tions. First, if the clerks at the checkout stands refuse to ring up an item separately, ask to 
speak to their manager. Explain to the manager why you need the item rung up separately. Unless 
he or she is a complete dolt, you should have no problem getting him or her to see the light. You 
are, after all, the customer, and, even beiier, as far as the store manager is concerned, you are 
taking advantage of a discount that doesn’t cost the store anything. Regarding not receiving the 
rebate, keep records. If possible, keep copies! Most fulfillment houses are not affiliated 
with the manufacturers offering the rebates; they are working under contract, and they won't be 
able to keep those contracts if they make the manufacturers' customers unhappy. If you don't get 
a rebate you've sent in for, write the manufacturer, giving details on the rebate you sent in 
for as well as the date you sent in for it and the address to which you sent your request. For the 
addresses of the manufacturers, see the articln “It Pays to Complain,” below. Good luck. 

IT PAYS TO COMPLAIN: In the past few months, I have received a $50 gift certificate from 
Hertz, a $30 refund from White Appliances, certificates good for ten free disposable razors and a 
new product from Gillette, and free repairs to my bed. 

Hertz erroneously reported that I rented a car that had been ticketed for parking in a 
handicapped zone. They straightened things out and gave me the gift certificate. 

The heating element in my dryer went bad after eight years. The replacement element went 
bad after eighteen months. White Appliances paid half the part cost after I wrote them a letter 



telling them I found this short life unacceptable. 

Somehow I wound up with Gillette’s pivoting disposable razors. The heads of the first two I 
used pivoted right off the handle. I wrote to Gillette, and they sent the coupons. 

In 1990 I bought a new bed from the Oak and Brass Showcase here in San Jose. I’d had it 
for more than three years when a man repairing a ceiling fan decided to stand on the bed rather 
than use his step ladder. The bed, which is well-made, was not designed for that much stress, and 
the side rail gave out. I telephoned the Oak and Brass Showcase, and I told them the truth about 
what happened. I thought I’d have to buy a new side rail. They told me to bring the side rail in, and 
they’d see what they could do. They reglued it and drilled new screw holes at no cost. It’s actually 
stronger than it was before it was damaged. Now that’s customer service! 

It does pay to complain. And here’s how to do it effectively. 

First, remain calm. People are scared by those of us who can remain calm when it is obvi¬ 
ous someone’s neck needs wringing. A recent example was another car rental situation I had with 
Hertz. I had reserved a compact car. Hertz was out of compact cars, and the clerk at the counter 
offered a full size car for $1 more per day. I was going to do a lot of driving, so I agreed. When I 
got to the car lot, the manager there told me I was not entitled to a full size car for the rate I paid, 
and he reissued the contract for a smaller car. I very calmly told him what had happened at the 
check-in counter, and I very calmly, but also very obviously, wrote down the name of the car lot 
manager (the implication here being when -- not if -- I complained, I’d be able to tell who as 
well as what the problem was). I got the full size car I’d paid for. 

Second, when possible, write, don’t call. A letter demands an answer. A telephone conver¬ 
sation is your word against someone else’s. If you decide to telephone, get the name of the person 
with whom you are speaking. If they won’t give it to you, don’t waste your time. A perfect example 
was the situation with White Appliances. I called their toll-free Customer Relations Center num¬ 
ber and spoke with a most uninformed young person who kept saying, “What can I do for you?” It 
seemed to me she should know what she had the authority to do. The letter worked much better. 

Now, where to get the addresses to write to? That answer is easy and free! Write the 
Consumer Information Center, P. O. Box 100, Pueblo, CO 81002, and ask for their Consumer’s 
Resource Handbook. It gives you the addresses, phone numbers (often toll-free), and usually a 
specific person to contact at most major American companies. 

Living Cheap News: The First Two Years should be available by the time you read this. For 
more than a year now, I’ve had to decline requests for the first year’s back issues. There simply 
weren’t any. But now you can buy the first twenty issues in this 8 1/2 XII paperback for 
$11.95 postpaid from the address below. Plus, for those of you who never tire of my travel sto¬ 
ries, I’ve thrown in a never-before-published article about my trip to Romania in 1990. 
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BACK ISSUES AND 
OTHER PRODUCTS 
AVAILABLE FROM 
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NEWS 

NOTE: ISSUES #1-10 
ARE AVAILABLE ONLY IN 
THE UPCOMING BOOK, 
LIVING CHEAP NEWS: 
THE FIRST TWO YEARS. 

Issue 1, February 1992 
Off to an ignominious start, 
LCN learns the perils of 
attacking an American icon. 
Also, Recommendations and 
“On Conventional Wisdom.” 

Issue 2, March 1992 
Another Bailout? How 
lenders reap a windfall from 
the Fed’s lower interest 
rates. Recommendations, 
Dumb Idea of the Month, 
Michele Silva's one and only 
guest column, Practical 
Parsimony, Cheap Coffee 
(the media loved this one!) 

Issue 3, April 1992 
The American Caste System: 
Congress and the 
Deductibility of Consumer 
Interest, Recommendations, 
Courtesy, Dumb Idea of the 
Month, Selling Your Home in 
a Slow Market, Box Wine, 
Tuna Salad Extender, 
Alternate Your Fuel, Thrift 
Shopping, More on Thrift 
Stores, Practical 
Parsimony, Again. 

Issue 4, May 1992 
Why Not a Flat Tax?, 
Consumer Alert (GM Cars), 
When Your Family Wants 
Donuts, Cheap Picante 
Sauce, Recommendations, 
Things I’d Recommend If 
Only ..., Soft Drinks, Dumb 
Idea of the Month, My 
Parents Have a Garage Sale! 


Issue 5, June-July 1992 
Pursuing More, Bigger, and 
Better (Maybe We Already 
Have Enough!), 
Recommendations, Cheaper 
Cereal, Getting Better Meals 
When You Travel By Air, 
Dumb Idea of the Month, 
Effective Bitching Works 
Again. 

Issue 6, August 1992 
It Isn’t Easy Being Green I 
(Ecologically sensitive 
ripoffs), Dumb Idea of the 
Month, Sunnyvale, 
California’s Great 
Environmental Idea, 
Recommendations, Free 
Credit Reports, Cleaning 
Your Eyeglasses Cheap, 
Effective Bitching Redux. 

Issue 7, September 1992 
How I Made More Time in My 
Life, Recommendations, 

Book Review, Dumb Idea of 
the Month, Reader Query 

Issue 8, October 1992 
Sabotaging Ourselves, Dumb 
Idea of the Month, 
Recommendations, Garage 
Sale Etiquette, Consumer 
Alert, Marie Sternberger’s 
Thrifty Tips. 

Issue 9, November 1992 
Means Testing for Social 
Security, Recommendations 
and Reviews, Dumb Idea of 
the Month, Consumer Alert, 
Stretching Your Meat 
Budget, How I Save Money by 
(Slightly) Lowering My 
Standards. 

Issue No. 10, December 
1992- January 1993 
But What is Christmas For? 
Recommendations and 
Reviews, Dumb Idea of the 
Month, Have Yourself a 
Cheap Holiday, Nineties 
Networking. 


THE FOLLOWING ISSUES 
ARE AVAILABLE FOR 
$1.00 EACH AND WILL 
ALSO BE REPRINTED IN 
THE UPCOMING LIVING 
CHEAP NEWS: THE 
FIRST TWO YEARS. 
PLEASE NOTE SOME ARE 
IN VERY SHORT SUPPLY 
AND ARE SO 
ANNOTATED. PLEASE 
CHECK THOSE YOU WISH 
TO ORDER. 

_Issue 11, February 

1993 

LCN goes to Moscow, 

Reviews and 

Recommendations, Dumb 
Idea of the Month, LCN’s 
first year: An Editor’s 
Perspective, Closing Tips 

_Issue 12, March 1993 

LCN goes to St. Petersburg, 
Reviews and 

Recommendations, Food Co¬ 
ops?, Dumb Idea of the 
Month, Closing Tips 

_Issue 13, April 1993 

Means Testing for Social 
Security: The Battle’s 
Begun, Means Testing and 
the American Association of 
Boomers, Recommendations 
and Reviews, Dumb Idea of 
the Month, Mrs. Glicker was 
Right!, Update on Steve 

_Issue 14, May 1993 

Special Summer Travel 
Issue, Recommendations and 
Reviews, Dumb Travel 
Ideas, Closing Travel Tips, 
Closing Non-Travel Tip 
(This issue was reprinted 
almost in its entirety in the 
Kansas City Star among 
other newspapers). 









Issue 15, June-July 1993 (Supply Limited) 


Our Jobs: Expectations and Reality, Recommendations 
and Reviews, Dumb Idea of the Month, Closing Tips, 
Consumers’ Buyline: A Second Look, 20 Postage Scam. 

__Issue 16, August 1993 (Supply Limited) 

National Health Insurance: We Need It Now!, 
Recommendations and Reviews, Dumb Idea of the 
Month, Closing Tips, Travel Issue Update 

_Issue 17, September 1993 (Supply Limited) 

Downsizing the Defense Industry, Recommendations 
and Reviews, Dumb Idea of the Month, Closing Tips 

_Issue 18, October 1993 (Supply Limited) 

LCN goes to Budapest, Reviews and Recommendations, 
Dumb Idea of the Month, Closing Tips. Supply limited 

_Issue 19, November 1993 (Supply Limited) 

Deja Vu in Bosnia, Recommendations and Reviews, 
Dumb Idea of the Month, Closing Tips: Make the Most 
of that Turkey!, Health Advisory. Supply limited 

ALSO AVAILABLE 

_ Living Cheap: THE Survival Guide for 

The Nineties The 1990 book that started it all. 
Deemed “Bedside reading for frugality freaks” by 
Business Week, you can order this $14.95 book for 
$9.95 postpaid with this order blank. 

_ 2 Minutes a Day to Supersavings, by 

Marjorie Lamb. Published at $14.95, this excellent 
book by a Canadian radio commentator was undone by 
its title. It’s full of excellent, well thought-out money 
saving ideas, many of which will take more than two 
minutes but will be worth the time. This book is no 
longer in print, but I have a very limited 
number of copies which I am offering for 
$8.95 postpaid. 


AVAILABLE IN JANUARY 1994: 

_ Living Cheap News: The First Two Years 

From ignominious start to Issue 20 (December 
1993-January 1994), the good, the bad, and letters 
from readers are reprinted in this 8 1/2X11 
paperback. At $11.95 postpaid, it’s like 
getting two years for the price of one! 


ORDER FORM 

_Back issues of Living Cheap News 

@ $1.00 (issues 11-19 only) = 

_One year of Living Cheap News 

@ $ 12.00 


_ Living Cheap: THE Survival Guide 

for the Nineties @ $9.95 


_ 2 Minutes a Day to Supersavings 

by Marjorie Lamb @ 8.95 

_ Living Cheap News: The First 

Two Years @ $11.95 
(Available January 1994) 

Subtotal 


Sales Tax (8.25% California 
Residents Only) 

Total (Check or money order 
payable to Living Cheap 
News must accompany order) 


Send to: 


(Name) 


(Street Address) (Apt. No.) 


(City) (State) (Zip) 

MAIL TO: 

living CHEAP NEWS 

BOX 700058 
SAN JOSE, CA 95170 

THANK YOU VERY MUCH FOR YOUR ORDER! 
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Includes a never-before-published article on the author's trip 
to Romania in 1990 — the year after the December revolution 









